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PERSONAL INFORMATION

WORK EXPERIENCE

Since 6" March 2020-

24" February 2016-28" March
2024

28" February 2012-24" February
2016

Since 19" June 2014

28 October 2011-18" June 2014

26" September 2005-27" October

Curriculum Vitae Stanislav lvanov

Stanislav Ivanov

Q _ Varna, Bulgaria
. 8

>

O www.stanislavivanov.com

Sex Male | Date of birth 30/01/1978 | Nationality Bulgarian

Director
Zangador Research Institute, Varna, Bulgaria (http://www.zangador.institute/)

= Coordinate activities
= Perform research
= Edit ROBONOMICS: The Journal of the Automated Economy

Business or sector NGO

Vice-Rector (Research)
Varna University of Management, 13A Oborishte str., 9000 Varna, Bulgaria (https://vum.bg/)

= Coordinate research activities in the university

Business or sector Higher Education Institution

Vice-Rector (Academic Affairs and Research)
Varna University of Management, 13A Oborishte str., 9000 Varna, Bulgaria (https://vum.bg/)

= Coordinate research activities in the university

= Planning study programmes and schedules

= Recruitment and appraisal of academic staff

= Operational decisions on student and academic staff matters

Business or sector Higher Education Institution

Professor
Varna University of Management, 13A Oborishte str., 9000 Varna, Bulgaria (https://vum.bg/)

= Lecturer in various modules in tourism, hospitality, marketing, technologies
= Edit European Journal of Tourism Research

Business or sector Higher Education Institution

Associate professor

Varna University of Management, 13A Oborishte str., 9000 Varna, Bulgaria (https://vum.bg/)
[previously known as International University College-Albena]

= Lecturer in various modules in tourism, hospitality, marketing, technologies

Business or sector Higher Education Institution

Assistant professor
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2011 vamna University of Management, 13A Oborishte str., 9000 Varna, Bulgaria (https://vum.bg/)
[previously known as International University College-Albena]

= Lecturer in various modules in tourism, hospitality, marketing, technologies

Business or sector Higher Education Institution

01t February 2008-28" February ~ Academic Director

2012 vama University of Management, 13A Oborishte str., 9000 Varna, Bulgaria (https://vum.bg/)
[previously known as International University College-Albena]

= Planning study programmes and schedules
= Recruitment and appraisal of academic staff
= Operational decisions on student and academic staff matters

Business or sector Higher Education Institution

01% October 2004-25" September  Product manager

2005 premier Tours Ltd., Sofia, Bulgaria

= Maintaining and updating tariffs in the online reservation system
= Setting selling prices and selecting suppliers for hotels worldwide

Business or sector Tour operator

01 February 2002-30"  Marketing and sales

September 2004 premier Tours Ltd., Sofia, Bulgaria

= Hotel reservations

= Creating package tours

= Preparing brochures with main company products
= Contacts with clients and agents

Business or sector Tour operator

01% October 2002-30" June 2003 Assistant Professor (Part-time)
College of tourism, Varna, Bulgaria

= Seminars on Marketing and advertising in tourism

Business or sector Higher Education Institution

01% July 1999-31% August 1999  Regjistrator

and  Helio Tours, Lts, Camping Gradina, Sozopol, Bulgaria

01 July 1998-31% August 1998 ) ) .
y g = Relations with guests at arrival and departure

Business or sector Accommodation

EDUCATION AND TRAINING .

01% February 2001-31% January ~ PhD in Tourism Economics

2005 University of Economics, Varna, Bulgaria (https://ue-varna.bg/)

= Thesis title: Measurement of the macroeconomic impacts of tourism

01%t October 2000-25" September ~ Master in Tourism

2001 University of Economics, Varna, Bulgaria (https://ue-varna.bg/)

= Thesis title: Macroeconomic impacts of tourism

© European Union, 2002-2012 | http://europass.cedefop.europa.eu Page2/4



Xeuropass

15" September 1996-25™
September 2000

01t October 1998-20% June 2000

15" September 1991-30" June
1996

PERSONAL SKILLS

Mother tongue(s)

Other language(s)

English

Communication skills

Organisational / managerial skills

Job-related skills

Computer skills

Other skills

Driving licence

AWARDS

2025

2017

Curriculum Vitae Stanislav lvanov

Bachelor in International Tourism [major]
University of Economics, Varna, Bulgaria (https://ue-varna.bg/)

= Dissertation title: Econometric methods in tourism [game theory and queuing theory]

Bachelor in Finance [minor]
University of Economics, Varna, Bulgaria (https://ue-varna.bg/)

= Dissertation title: Forecasting the euro-dollar exchange rate

High school diploma
High school of economics, Bourgas, Bulgaria

= Qualification: Accountant

Bulgarian

UNDERSTANDING SPEAKING WRITING

Listening Reading Spoken interaction | Spoken production

C1 C1l C1l C1 C1

Levels: A1/2: Basic user - B1/2: Independent user - C1/2 Proficient user
Common European Framework of Reference for Languages

= excellent communication skills gained during my positions as Marketing and sales executive,
Academic director, Vice rector

= leadership (I was responsible for managing a team of 50+ academic and non-academic staff at
Varna University of Management). | am also editor-in-chief of two academic journals
= manage quality at a higher education institution

= good command of Microsoft Office™ tools
= computer reservation systems
= SPSS

Ministry of Education and Science, Bulgaria
Pythagoras Award for an Established Researcher in Social Sciences and Humanities

Varna Municipality, Bulgaria
Varna Award for Contribution to Social Science Research
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ADDITIONAL INFORMATION

Publications
Presentations
Projects
Conferences
Seminars

Honours and awards
Memberships
References

|
Over 250 publications. The list of publications, editorial board membership, participation in academic
juries, projects, etc. can be found at my personal website - https://stanislavivanov.com/
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CINCBK
Ha nyOaukanunte Ha npo¢. a-p Cranucaas HNBanos

PUBLICATIONS
of Prof. Stanislav Hristov lvanov, PhD

Authored books:

1. Ivanov, S. (2014). Hotel revenue management — from theory to practice. Varna: Zangador.
ISBN: 978-954-92786-3-7, 205 pages. Available at SSRN: http://ssrn.com/abstract=2447337. Google
Books URL.: http://books.google.bg/books/about?id=ZSrJAWAAQBAJ

2. Wsanos, Cr., B. XKeues (2011) Maprxemune ¢ xomenuepcmeomo. Bapna: 3anragop. Google
Books URL.: http://books.google.bg/books?id=ky3JAWAAQBAJ

English: lvanov, S., Zhechev, V. (2011). Hotel marketing. VVarna: Zangador. Google Books URL:
http://books.google.bg/books?id=ky3JAWAAQBAJ

3. Usanos, C., T. JIaaxoB (2008) PrkoBOACTBO 3a pa3paboTBaHEe Ha KOHKYPEHTOCTIOCOOHHU
Typuctudecku npoayktu B EBpoperuon Jlonen lynas. Bucme Yununume Mexnynaponen Konex,
Joopuu, ISBN 978-954-635-001-5. http://ssrn.com/abstract=2875992

English: Ivanov, S., Dyankov, T. (2008). Manual for developing competitive tourist products in

Euroregion Lower Danube. Dobrich: International University College.
http://ssrn.com/abstract=2875992

Editted books/monographs:

4, Ivanov, S., & Webster, C. (Eds.) (2025). Future tourism in a robonomic world. Bristol:
Channel View Publications. ISBN: 9781845419820
5. Ivanov, S., & Webster, C. (Eds.) (2019). Robots, Artificial Intelligence and Service

Automation in Travel, Tourism and Hospitality. ISBN: 978-1-78756-688-0. Bingley, UK: Emerald
Publishing.

6. Ivanova, M., lvanov, S., Magnini, V. (Eds.) (2016). Routledge Handbook of Hotel Chain
Management. London: Routledge. ISBN: 978-1-138-80505-7, 555 pages

7. Leigh, J., C. Webster and S. Ivanov (eds.) (2012) Future Tourism: Political, Social and
Economic Challenges, London: Routledge

Chapters in research monographs:

8. Seyitoglu, F., Ivanov, S., & Webster, C. (2026). Al and Sustainability. In Menegaki, A. N.
(Ed.) New Economics for Sustainability: Time for Transformation. Elsevier (in press).

0. Ivanov, S., Seyitoglu, F., Tuomi, A., & Webster, C. (2025). Artificial Intelligence and
Entrepreneurship in Tourism and Hospitality. In L. Altinay, A. Farmaki, Z. Alrawadieh (Eds.)
Entrepreneurship in Hospitality and Tourism: A Global Perspective (2nd ed). Goodfellow Publishers
(pp. 241-264).



10.  Webster, C., & Ivanov, S. (2025). Conclusion: The History of the Future - Robonomics and
Tourism. In Ivanov, S., & Webster, C. (Eds.) Future tourism in a robonomic world. Bristol: Channel
View Publications (pp. 256-257).

11. Ivanov, S., & Webster, C. (2025). Future Tourism in a Robonomic World: An Al-Generated
Chapter. In lvanov, S., & Webster, C. (Eds.) Future tourism in a robonomic world. Bristol: Channel
View Publications (pp. 223-255).

12. Ivanov, S., & Vespestad, M. K. (2025). The Automated Tourism and Hospitality Company of
the Future. In Ivanov, S., & Webster, C. (Eds.) Future tourism in a robonomic world. Bristol: Channel
View Publications (pp. 133-147).

13.  Webster, C., & lvanov, S. (2025). Implications of Robonomics on Future Tourism: An
Overview. In Ivanov, S., & Webster, C. (Eds.) Future tourism in a robonomic world. Bristol: Channel
View Publications (pp. 103-113).

14. Ivanov, S. (2025). Solutions to the Challenges of Robonomics. In Ivanov, S., & Webster, C.
(Eds.) Future tourism in a robonomic world. Bristol: Channel View Publications (pp. 85-99).

15. Ivanov, S. (2025). Consequences of Robonomics. In Ivanov, S., & Webster, C. (Eds.) Future
tourism in a robonomic world. Bristol: Channel View Publications (pp. 65-84).

16. Ivanov, S. (2025). Principles and drivers of robonomics. In lvanov, S., & Webster, C. (Eds.)
Future tourism in a robonomic world. Bristol: Channel View Publications (pp. 43-64).

17. Ivanov, S. (2024). The economics of generative Al. In Lv, Z. (Ed.) Applications of Generative
Al. Cham: Springer Nature, pp. 491-502. https://doi.org/10.1007/978-3-031-46238-2_25

18. Ivanov, S., Seyitoglu, F. & Webster, C. (2023). Al and robotics in the lodging industry. In Fu,
R.J.C. (Ed.) Artificial intelligence, machine learning, and robot applications in hospitality
businesses. Kendall Hunt Publishing (pp. 163-180).

19.  Webster, C., & Ivanov, S. (2023). Challenges and Opportunities for the Incorporation of
Robots in Hotels. In Morrison, A. and Buhalis, D. (Eds.) Routledge Handbook of Trends and Issues
in Global Tourism (pp. 221-232). Routledge.

20.  Carvalho, I., & Ivanov, S. (2023). ChatGPT and Tourism. In Jafar Jafari, Honggen Xiao
(Eds.) Encyclopedia of tourism. 2" ed. Springer.

21. Ivanov, S. (2023). Bulgaria, tourism. In Jafar Jafari, Honggen Xiao (Eds.) Encyclopedia of
tourism. 2" ed. Springer. DOI: https://doi.org/10.1007/978-3-319-01669-6_345-3.

22.  Webster, C., & Ivanov, S. (2023). Robots, Artificial Intelligence and Service Automation in
Tourism and Quality of Life. In Muzzo Uysal and M. Joseph Sirgy (Eds.) Handbook of Tourism and
Quality-of-Life Research II: Enhancing the Lives of Tourists and Residents of Host Communities.
Cham: Springer. 533-544. https://doi.org/10.1007/978-3-031-31513-8 36

23.  Webster, C., & Ivanov, S. (2023). The Demography, Automation Technology, and Hospitality
Nexus: Repositioning Destinations and Hospitality Industries in the Mediterranean. In Del Chiappa,
G. (Ed.) Tourism, Hospitality and Culture 4.0: shifting towards the metaverse. McGraw-Hill
Publishing. 121-137.



24.  Séraphin, H., Ivanov, S., Yallop, A. C., & Fotiadis, A. (2022). An Analysis of the Strategic
Approach Used by Resort Mini-Clubs to Educate Children about Responsible Tourism. In Séraphin,
H. (Ed.) Children in responsible and sustainable tourism. Bingley: Emerald Publishing. pp. 71-
98. https://doi.org/10.1108/978-1-80117-656-920221006

25. Ivanov, S. (2023). Robots in Tourism. In: Jafari, J., Xiao, H. (eds) Encyclopedia of Tourism.
Springer, Cham. https://doi.org/10.1007/978-3-319-01669-6_712-1.

26. Ivanova, M., & Ivanov, S. (2022). Hotel chains. In D. Buhalis (Ed.). Encyclopedia of Tourism
Management and Marketing. Edward Elgar Publishing, pp. 592-595.

27.  Webster, C., & Ivanov, S. (2021). Attitudes towards robots as transformational agents in
tourism and hospitality: robophobes vs. robophiles. In Farmaki, A. & Pappas, N. (Eds). Emerging
Transformations in Tourism and Hospitality. Routledge, pp. 66-82.

28. Ivanov, S. & Berezina, K. (2022). Robots. In D. Buhalis (Ed.). Encyclopedia of Tourism
Management and Marketing. Edward Elgar Publishing, pp. 753-756

29.  Webster, C., & Ivanov, S. (2022). Communist heritage management. In D. Buhalis (Ed.).
Encyclopedia of Tourism Management and Marketing. Edward Elgar Publishing, pp. 559-562

30.  Webster, C., & Ivanov, S. (2022). Globalization. In D. Buhalis (Ed.). Encyclopedia of Tourism
Management and Marketing. Edward Elgar Publishing, pp. 431-434.

31. Ivanov, S., Webster, C., & Berezina, K. (2022). Robotics in tourism and hospitality. In Xiang,
Z., Fuchs, M., Gretzel, U., & HOpken, W. (Eds.) Handbook of e-Tourism. Springer, pp. 1873-1899.
https://link.springer.com/referenceworkentry/10.1007/978-3-030-05324-6_112-1

32.  Webster, C. & Ivanov, S. (2020). Kink as a Form of Leisure: Kinky Events in Public and the
People who Love Them. In Innovative Leisure Practices: Cases as Conduits between Theory and
Practice, Volume 4. VIU Press and the World Leisure Centre of Excellence at VVancouver Island
University, pp. 17-31.

33. Webster, C. & Ivanov, S. (2019). Introduction: RAISA in Future Travel-related Industries. In
Ivanov, S., & Webster, C. (Eds.) (2019). Robots, Artificial Intelligence and Service Automation in
Travel, Tourism and Hospitality. ISBN: 978-1-78756-688-0. Bingley: Emerald Publishing, pp. 1-3.
https://doi.org/10.1108/978-1-78756-687-320191017.

34, Ivanov, S., & Webster, C. (2019). Conceptual Framework of the Use of Robots, Artificial
Intelligence and Service Automation in Travel, Tourism, and Hospitality Companies. In Ivanov, S.,
& Webster, C. (Eds.) (2019). Robots, Artificial Intelligence and Service Automation in Travel,
Tourism and Hospitality. ISBN: 978-1-78756-688-0. Bingley: Emerald Publishing, pp. 7-37.
https://doi.org/10.1108/978-1-78756-687-320191001

35. Ivanov, S., & Webster, C. (2019). Economic Fundamentals of the Use of Robots, Artificial
Intelligence and Service Automation in Travel, Tourism and Hospitality. In Ivanov, S., & Webster,
C. (Eds.) (2019). Robots, Artificial Intelligence and Service Automation in Travel, Tourism and
Hospitality. ISBN: 978-1-78756-688-0. Bingley: Emerald Publishing, pp. 39-55.
https://doi.org/10.1108/978-1-78756-687-320191002

36. Ivanov, S. (2019). Tourism beyond humans — robots, pets and Teddy bears. In Rafailova, G.
& Marinov, S. (Eds.) Tourism and Intercultural Communication and Innovations. Newcastle upon
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Tyne: Cambridge Scholars Publishing, pp. 12-30. Earlier version available at
https://ssrn.com/abstract=3215437

37.  Webster, C., & Ivanov, S. (2020). Robotics, artificial intelligence, and the evolving nature of
work. In George, B., & Paul, J. (Eds.). Digital Transformation in Business and Society Theory and
Cases, Palgrave-MacMillan, pp. 127-143. http://ssrn.com/abstract=3336104

38. Ivanov, S., & Webster, C. (2018). Adoption of robots, artificial intelligence and service
automation by travel, tourism and hospitality companies — a cost-benefit analysis. In Marinov, V.,
Vodenska, M., Assenova, M. & Dogramadjieva E. (Eds) Traditions and Innovations in Contemporary
Tourism, Cambridge Scholars Publishing, pp. 190-203. http://ssrn.com/abstract=3007577

39. HBanosa, M. u Upanos, C. (2018) MapkeTuHr Ha pekpeaninoHHUsS NpoAaykT. B M. PuGor
(pen.). ,Pexpeamusita — HaumH Ha  ocurypsiBane”, Apanrapa [lpuma, 141-157.
http://ssrn.com/abstract=3208587

English: Ivanova, M., & Ivanov, S. (2018) Marketing of the recreational product. In M. Ribov (Ed.)
Recreation — ways of provision, Avandard Prima, 141-157.

40. Ivanov, S., Ivanova, M. & lankova, K. (2017). Sustainable tourism practices — mountain vs.
non-mountain accommaodation establishments in Bulgaria. In H. Pechlaner, P. Keller, S. Pichler and
K. Weiermair (Eds.) Changing paradigms in sustaintable mountain tourism research. Berlin: Erich
Schmidt Verlag (pp. 73-90).

41. Handayani, B., Ivanov, S. and Korstanje, M. E. (2017). Smart Tourism for Dark Sites: The
Sacred Site of the Dead, Trunyan Cemetery. In Korstanje, M. E. and Handayani, B. (Eds.) Gazing at
Death: Dark Tourism as an Emergent Horizon of Research. Nova Science Publishers (pp. 15-42).
https://ssrn.com/abstract=3498291

42. Ivanov, S. (2017) Mass tourism in Bulgaria: The Force awakens. In David Harrison and
Richard Sharpley (Eds). Mass tourism in a small world. Wallingford: CABI, (pp. 168-180).
https://ssrn.com/abstract=2981612

43. Ivanov, S. and Ivanova, M. (2017). Conceptualising Transnational Hotel Chain Penetration in
Bulgaria. In Derek Hall (Ed.) Tourism and Geopolitics. Wallingford: CABI, pp. 127-141.
http://ssrn.com/abstract=2981599

44, Ivanov, S. (2016). Economic and marketing fundamentals of hotel chains. In Ivanova, M.,
Ivanov, S., Magnini, V. (eds.) (2016). Routledge Handbook of Hotel Chain Management. London:
Routledge (pp. 19-26). http://ssrn.com/abstract=3499142

45. Ivanov, S., Ivanova, M. (2016). The choice of type of affiliation to a chain by the individual
hotel. In lvanova, M., Ivanov, S., Magnini, V. (eds.) (2016). Routledge Handbook of Hotel Chain
Management. London: Routledge (pp. 395-405). https://ssrn.com/abstract=3499156

46. Ivanova, M., Ivanov, S. (2016). Hotel chains conceptual models. In Ivanova, M., Ivanov, S.,
Magnini, V. (eds.) (2016). Routledge Handbook of Hotel Chain Management. London: Routledge
(pp. 69-82). http://ssrn.com/abstract=3499149

47. Ivanov, S. (2015). Bulgaria, tourism. In Jafar Jafari, Honggen Xiao (Eds.) Encyclopedia of
tourism.  Springer. http://link.springer.com/referenceworkentry/10.1007%2F978-3-319-01669-
6_345-1.
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48. Ivanov, S., M. Dimitrova (2014) Managing Tourism in Bulgaria: between ‘Mission
Impossible’ and New Hope. In C. Costa, E. Panyik & D. Buhalis (eds.). European Tourism Planning
and Organisation Systems. Vol.ll. National case studies. Channelview Publications, pp. 87-105.
Available also online as SSRN Working paper 1599611 “Tourism Management and Planning in
Bulgaria” at: http://ssrn.com/abstract=1599611

49, Ivanov, S. Webster, C. and Mladenovic, A. (2014) The Microchipped Tourist: Implications
for European Tourism. In A. Postma, J. Oskam and I. Yeoman (Eds.) The Future of European
Tourism. Stenden University of Applied Sciences. Pp. 86-106. http://ssrn.com/abstract=2117801

50. Webster, C., Ivanov, S. (2014). Tourism as a Force for Political Stability. In C. Wohlmuther
and W. Wintersteiner (Eds.) The International Handbook on Tourism and Peace, Drava Verlag. pp.
167-180. http://ssrn.com/abstract=2311176

51.  Webster, C., S. Ivanov (2012) The political economy of tourism in the future. In Leigh, J., C.
Webster and S. Ivanov (eds.) Future Tourism: Political, Social and Economic Challenges, London:
Routledge, pp. 21-34. SSRN Working paper: http://ssrn.com/abstract=1638306

52.  Webster, C., S. Ivanov, S. Illum (2011) The paradigms of political economy and tourism
policy: National tourism organizations and state policy. In Mosedale, J. (ed.) Political economy of
tourism. A critical perspective. London: Routledge, pp. 55-73.

53. Ekiz, E., K, Hussain, S, Ivanov (2010) Investigating marketing opportunities of a politically
challenged island destination: the case of North Cyprus. In Acolla Lewis-Cameron & Sherma Roberts
(eds.) Marketing island destinations: concepts and cases. Oxford: Butterworth Heinemann. pp. 65-
78. Available at SSRN: http://ssrn.com/abstract=1591372

54, Neanos, Ct. (2005) EdextuBHOCT Ha TypHu3Ma B Ch3/1aBaHETO Ha paOOTHU MECTa U JOXOAH B
Bbearapus. “bearapckuar TypusbM — ynpasieHue u eeKTUBHOCT , u3aarenctso “Cnasena”’, Bapha,
2005 r., ctp. 94-111, ISBN 954-579-503-4. SSRN Working Paper No. 1413083. URL:
http://ssrn.com/abstract=1413083

English: lvanov, S. (2005). Effectiveness of Tourism in Generating Jobs and Incomes in Bulgaria. In
Neshkov et al. (Eds.) Bulgarian tourism — management and effectiveness. Varna: Slavena, pp. 94-
111.

95. NBanos, Ct. (2005) Typuctuuecku pecypcu Ha AecTuHauus bwiarapus. B “MapkeTuHrona
CTpaTerus 3a NpPENo3MLMOHMpAHE Ha JecTuHalMsd bbiarapus”, MoHorpaduyHO H3cieiBaHE Ha
aBTOPCKU KOJIEKTHUB, u3aareicTBo “Hayka u nkoHomuka”, ikoHoMuuecku YHuBepcuteT — BapHa,
2005 r., crp.93-104, ISBN 954-21-0234-8. SSRN Working Paper No. 1413109. URL:
http://ssrn.com/abstract=1413109

English: Ivanov, S. (2005). Tourist resources of destination Bulgaria. In Rakadzhiyska et al. (Eds).
Marketing strategy for repositioning of destination Bulgaria. University of Economics-Varna, pp. 93-
104.

56. NBanoB, Cr. (2005) IlocnmenctBusi OT pa3BUTHETO Ha TYpPUCTHYECKAaTa HMHIYCTPUS. B
“MapkeTHHroBa CTpaTerHs 3a MPENo3WIMOHUpaHe Ha JaecTuHanus bbiarapus’”, MoHOrpaduyHO
W3CIIe/IBAHE Ha aBTOPCKU KOJEKTHB, wu3faresnctBo “Hayka u ukoHomuka”, HMkoHOMHUYECKH
VYuuBepcuter — Bapna, 2005 r., ctp. 132-138, ISBN 954-21-0234-8. SSRN Working Paper No.
1413107. URL: http://ssrn.com/abstract=1413107



English: Ivanov, S. (2005). Impacts of tourism industry development. In Rakadzhiyska et al. (Eds).
Marketing strategy for repositioning of destination Bulgaria. University of Economics-Varna, pp.
132-138.

Journal articles:

57. Duglio, S. & Ivanov, S. (2026). Metaverse, Sustainable Development Goals and Local
Development: A Mutually Beneficial Relationship? Foresight (in press), https://doi.org/10.1108/FS-
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